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As I h ave sa id  before, p l anters a re not poeti ca l ;  but, my h e a rt!  i f  
I possessed t h i s  p l ace, meth i n ks w h i l e  young morn i n g  b l ushed ,  or  
h igh  noon s lept or gent le  dewy even ing  made nature t h i n k  and  
pause, I wou l d  stro l l  upon my terrace, or  s i t, three parts rec u m ­
bent, on o n e  of those o l d  oak  c h a i rs w i t h  H ast ing's coronet on it ,  
and forget the world of stri fe and penury and pain, ti l l  I l a psed 
i nto a c i t izen of the other wor ld of peace and  p lenty and  joy!  
Henry Nelson Coler idge, 1825 
The study of "wh i teness," as eq u a l l y  as rac i a l i zed a category as "b l ack­
ness," has  generated a nu mber of antho log ies, monogra phs, and other p u b l i cat ions 
i n  the p a st decades, c u lm i nat ing i n  a fi e ld  often referred to as  Cri t i c a l  Wh i teness 
or  Wh i te Stud i es. The commona l ity i n  a l l  these p ub l i cat ions i s  a concern to 
understand  the ro l e  of "wh i teness" as a rac i a l i zed and eth n i c  category eq u a l  to 
"b l ack" or  Afri can Amer ican, Lati n a/o, Amer ican  I n d i an ,  As i an Amer ican, et a l .  
Wh i teness Stud ies  exp lores t h e  soc i a \ ,  c u l tu ra l , a n d  po l i t i c a l  pr iv i l eges of wh i te­
ness i n  a wor ld dom inated by Western ma rkets and po l i t i cs over the past centu ­
r ies .  The academic  movement of Wh i teness Stud i es mater i a l i zed i n  the decades 
post-Wor ld  War I I  and has s i nce tr ick led i nto ma i nstream popu l a r  c u l tu re .  In the 
past  yea r, for examp l e, the FX Network ser ies Black & Wh i te h as po in ted out 
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not on ly  the ex ist ing rac i sm that  peop le  of co lo r  a re exposed to on a d a i l y  b a s i s , 
but  the mu l t i p l e  rac i a l  pr iv i l eges of  wh i teness .  As the t i t le  s uggests, the ser ies  
na rrates the exper ience of two fam i l i es, one Wh i te Ameri ca n, the other Afr i c an  
Amer ican, who a re transformed in to members of t he  oppos i te rac i a l  group .  The 
s imu l taneous exp lorat ion of rac i a l  oppress ion  and  pr iv i lege h igh l i ghts the fact 
that the soc i a l  constru ct ions of  oppos i ng  rac i a l  and ethn i c  categor ies a re i nterde ­
pendent. Drawing  on Ethn i c  Stud i es, focus i ng  on rac i a l l y  and  ethn i c a l l y  ma rg i n a l ­
ized grou ps, a n d  Wh i teness Stud i es, ana lyz ing t h e  m ater i a l izat ion of wh i te p r i v i ­
lege, s imu l taneous l y, t h i s  a rt i c l e  a n a l yzes se lected rep resentat ions of  co lon i a l , 
i m per i a l , and exot i c  l a ndsca pes and s u bjects i n  Western popu l a r  cu l tu re .  With  
th i s  ana l ys i s, I w i sh  to  demonstrate tha t  Wh i teness Stud ies can be an i mportant 
e lement of an  Ethn i c  Stud ies  methodo logy. Th rough an  exp lorat ion of mater i a l  
a n d  v i s ua l  cu l tu re a rt i facts, I w i s h  to demonstrate the benefi t  of  re ad i ng  v i s u a l  
cu l ture as a n  a rea where rac i a l  a n d  ethn i c  mean i ng  i s  p roduced a nd  d i ssem in ated .  
The su rv iv i ng l egacy of  exotized i m a gery i n  popu l a r  cu l ture casts wh i te and  non­
wh i te groups  i n  rel at ions h i ps tha t  a re contro l l ed  by centu ry- long dynam i cs of  
d i scr i m i nat i on, p rejud i ce, and pri v i l ege based on construct ions of rac i a l  and  eth ­
n i c  h i e ra rch i es .  Cast i ng Wh iteness Stud ies as an i ntegra l p a rt of Eth n i c  Stud ies  
i n qu i ry i s  an im portant p roject to  understand the com p l ex dyna m ics of race and  
ethn i c i ty i n  cu l tura l  rep resentat ions, soc i a l  structu res, and  cu l tu ra l  p rod uct ion ,  
p a rt i cu l a r ly  for the study  of  popu l a r  cu l ture. 
Drawing on Ethn i c  Stud ies and Cr i t i c a l  Wh i teness Stud ies scho l a rs h i p, 
the fo l l ow i ng ana l ys i s  i s  based on the prem i se that  the l egacy of  European co lo ­
n i a l i sm created a co lon i a l  aesthet ics that  has  s u rv i ved i n  n umerous express ions of  
Western popu l a r  cu l tu res. I n  order  to  "study  the cu l tu ra l  rea l i t ies  of  [eth n i c  and  
rac i a l i zed groups i n  the US] ,  the i r  re l at ion to  the body po l i t i c, and the i r  u na s ­
s im i l ated status because of rac i sm and ethnocentr i sm i ntertwi ned w i t h  sex i sm ,  
heterosex ism, and c l ass i sm,  as wel l as re l i g ious, age, and p hys i c a l  a b i l i ty d i s c r i m i ­
n ati on", a s  Johne l l a  But ler  descr i bes the task of  Ethn i c  Stud i es, understand i ng  the 
legacy of  v isua l  representat ions i s  essent i a l .  The dep i ct ion of  co lon i a l  encounters, 
often uncr i ti c a l l y  rep roduced in popu l a r  cu l tu re, fi rm ly  engraves the su per ior i ty  
of  wh i teness i n  Western i deo log ies and popu l a r  be l i efs .  Cons ider i ng tha t  we l i ve 
i n  a "glo b a l  v i l l a ge" grown out  of co lon i a l  encounters, q uest ions a bout  the  i m pact 
of co lon i a l i sm's v i su a l  tropes and mater i a l  env i ronments on contem porary cu l tu ra l 
exp ress ions deserve our  attent ion .  Notwithstand i ng  the i r  i n tent, contem pora ry 
i m ages, rel y i ng on co lon i a l  aesthet i cs, bear  w i tness to centu ry - l ong echoes of  
co lon i a l  exp lo i tat i on and den igrat ion of non -Westerners. 
Often, the mater i a l  and v i s u a l  wor ld  as wel l as  the rea lm  of re presenta ­
t ions ,  a l though acknowledged by scho l a rs i n  the soc i a l  sc iences and h uman i t i es ,  
i s  su bsumed by or  i ncorporated i n to a wider convers at ion a bout  soc i a l  structu res. 
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Unti l recent l y, a system at i c exam i nat ion of popu l a r  cu l ture and i ts v i s u a l  and  ma ­
ter i a l  m an i festat ions h a s  been a bsent i n  most Ethn i c  Stud ies scho l a rs h i p, wh i c h  
h a s  grown ou t  of  t h e  soc i a l  sc iences w i t h  a natura l  concentrat ion on non-v i s u a l  
source ma ter i a l .  A l though t he  theor ies of soc io l ogy, anth ropo logy, psycho logy, 
and  othe r  rel a ted fi e lds  h ave created a conceptu a l  l angu age and  p ract ice for 
understa nd i ng soc i a l  structu res, i dent i ty form at ions,  and cu l tura l  p ract i ces, the 
study  of  pop u l a r  cu l tu re deserves to p l ay a p i vota l ro l e  in Eth n i c  Stud i es .  Popu l a r  
cu l ture, a n d  i n  p a rt i c u l a r  v i s u a l  a n d  mater i a l  cu l tu re, represent i m portant a reas  
of  cu l tura l  format ion .  They contr i bute to  the d i ssemi nat ion and creat ion  of  be l i ef  
systems,  i dent i ty format ions,  and soc i a l  structu res. As fi l m  scho l a r  R i c h a rd Dyer 
rem i nd s  u s  in h is sem i n a l  work Wh i te, 'Ttl he  study of  representat ions i s  more 
l i m i ted t han  the study  of rea l i ty and  yet i t  i s  a l so the study  of one of  the p rime  
mean s  by wh i c h  we  h ave any know ledge of rea l i ty." 
Desp i te these l i m i tat ions i nherent i n  the wor ld  of rep resentat ions,  th i s  
a rt i c l e, t h rough a c l ose read i ng of  se lected v i s ua l  ma ter i a l ,  w i s he s  t o  i nv i te a con­
versat ion  among Ethn i c  Stud ies and Wh i teness Stud ies  a bout  the s u rv i v i ng  l ega­
c i es of  exoti c i zed im agery. Th i s  imagery i s  s atu rated w i th overt exp l i c i t  rac i a l  or  
ethn i c  references as wel l as w i th i nd i st i nct and under ly ing references to c u l tu ra l  
constru cti ons o f  rac i a l  otherness a n d  pr iv i l ege. These su rv i v i ng  l egac ies h ave 
become exp l i c i t  ma rket i ng too l s  for a var i ety of merchand i se such  as  choco l ate 
p roducts, d raw i ng on co lon i a l  and i m per i a l  l andscapes wi th  centu ry- long h i sto­
r ies  i n  Western popu l a r  cu l tu re. The a rt i c l e  connects contem porary neo -co lon i a l  
i m agery i n  a rtwork, p roduct packages, a nd  mater i a l  a rt i facts of d ay- to -day l i fe 
w i th a centu ry- long h i story of Western percept ions of  trop i c a l  scener ies, non­
wh i te pop u l at i ons, and l andsca pes of  l u xu ry and i n du l gence. These a rt i facts and  
i m ages offer a w indow into Western construct ions of i nd i v i d u a l i ty and  t he i r  de­
pendence on rac i a l  and ethn i c  categor ies and h i erarch i es .  Accord i ng  to  Pieterse i n  
Wh i te on Bl a ck, an  extens ive a nd  unpa ra l led study of rac i a l i zed i m agery i n  West­
ern popu l a r  c u l tu re, 'Twe need to askl who a re the producers, and consumers of 
these i m ages, and on l y  then to q uest ion who a re the objects or  representat ions .  
The key tha t  un l ocks these i m ages i s  what  wh i tes h ave m ade of b l acks and why." 
Cu ltura l  representat ions i n  v i s ua l  and m ateri a l  cu l tu re te l l  i m portant stor ies a bout  
how (wh i te) peop le  h ave and sti l l  a re i magi n i ng com p lex re l a t ionsh i ps between 
var ious  cu l tu ra l  and rac i a l  or  ethn i c  groups.  They revea l  how wh i tes p i ctu re re ­
l a t ions h i ps among each other as we l l  as w i th other non -wh i te grou ps .  To s um­
ma ri ze, Ethn i c  a nd  Wh i teness stud ies can ta ke on t h e  cr i t i c a l  t a s k  to uncover and 
detang le  the com p lex i t ies of rac i a l i zed wh i te i dent i t ies and the i r  i nterdependence 
on representat ions of non-wh i tes .  Together, they can  scrut i n i ze soc i a l  and cu l tu ra l  
structu res, of wh i ch  v i s ua l  rep resentat ions form a cr i t i c a l  pa rt, a bout the i r  con ­
t i nuous  dependence on t he  wh i te- non wh i te b i n a ry that  g ives mean i ng  to most 
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Western cu ltura l  format ions .  
Colonial Aesthetic: " Imperial  Kitsch "  and "Tropical Plenty" 
The deve lopment of  a co lon i a l  aesthet ics was i nstru menta l  i n  Western 
cu l tu res' exper iences of co lon i a l  l a ndsca pes and s ubjects as we l l  as of  them ­
se lves. Anne McC l i ntock d i scusses var ious  man i festat i ons of rac i sm du ri ng  Br i t ­
i s h  co lon i a l i sm  i n  her  i n fl uent i a l  monogra ph  I m per i a l  Leather :  Race, Gender and 
Sexu a l i ty i n  the Co lon i a l  Contest. She  po i nts to the rac i a l  att i tudes and p rej ud i ces 
i n  n i neteenth century consumer  s pectac l es .  Advert i s i ng  cu l tu re, as  she  cont i nues ,  
h ad been a ma i n  s i te for the man i festat ion of  organ ized rac i sm :  "I m peri a l  k i tsch 
as consu mer s pectac l e  L . . l cou l d  package, m arket and d i str i bute evo l u t ionary 
rac i sm on a h i therto un imag i n ab l e  sca le .  No p reex i s t i ng form of  organ ized rac ­
i sm  h ad been ab l e  to  reach  to  re ach so l a rge and  so d i fferent i a ted a m ass of  t he  
popu l ace." 
The' images in n i neteenth centu ry advert i s i ng  that  McC l i ntock descr i bes 
as  "i mper i a l  k i tsch" d rew on recogn i zab l e  tropes of  exot i c i sm and otherness .  
I m ages and descr i pt ions of exot i c  l a ndsca pes w i th abundant natu ra l  resou rces, 
fa rms or p l antat ions nest led i nto these l u s h  panoram as, were w ide ly  used i n  
travel na rrati ves, natu ra l h i story texts, p a i nt i ngs, l i thogra phs ,  i l l ustrat ions and  
other pub l i shed accounts start i ng i n  the s i xteenth centu ry. I n  t he  ep i t aph  at the  
begi nn i ng of the a rt i c l e, Co ler idge, i n  h i s  1825 travel n a rrat ive S i x  Months i n  
the West I nd i es, expressed common awe and adm i rat ion for the panoramas  of  
co lon ized terr i to ries" the other  wor ld  of peace and p l enty and joy"  here referr i ng  
s pec i fi c a l l y  to t he  su btrop i c a l  l a ndscape of t he  Car i b bean  i s l and Domi n i c a  located 
i n  the Lesser Ant i l l es .  By the l a te n i neteenth centu ry, these v i sua l  and textu a l  
representat ions o f  co lon i a l  scener ies h a d  become common moti fs i n  a va r i ety o f  
popu l a r  cu l ture forms o f  Western nat ions .  Advert i s i ng  for i tems that  bore a con­
nection to prod uct ion s i tes i n  the trop i cs and su btrop i cs, such  as  cocoa, was fu l l  o f  
these themes, as l a rge-sca l e  i ndustr i a l izat ion enab led  mass  p roduct ion and  m ass 
d i str i bu t ion of i tems such as choco l ate and coffee former ly  restr i cted to sma l l e r  
m a rkets. Even contem pora ry consumer  cu l tu re p roduces imagery of untouched ,  
pr i s t i ne  l a ndsca pes, i n  wh ich  exot i c  merchand i se  fu l l  w i th n atu re's r i ches  and  
trop i c a l  de l ights or ig in ate .  
The connect i on of  these exot ic  l andsca pes w i th b l ack  s l ave l a bor  i s  not 
on ly re i n forced i n  textu a l  passage from var ious trave l  na rrat i ves, bu t  a l so i n  the 
v i s u a l  ev i dence that  many of  these texts s upp l y. I n  John August ine  Wa l l e r's text  
from 1820, A Voyage i n  the West I n d i es, severa l i l l u strat ions represent d i fferent 
as pects of h is  trave ls .  One i l l u strat ion in p a rt i cu l a r  connects the exot i c  l an d ­
sca pes, b l ack l a bor, a n d  t h e  ena b l i ng of  wh i te l e i s u re by b l ack serv itude. Ent i t l ed  
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"A Span i s h  P l anter of Po rtoR ico l u xu ri a t ing in h i s  h a mmock", the p l a nter s i ts i n  
t h e  h a m mock wh i l e  be i ng served b y  one of h i s  b l ack  s l aves. The s l ave seems  to 
c a rry a beverage of some k ind ,  m aybe coffee, maybe tea,  tha t  he  i s  extend i ng  to 
h i s  ma ster. Non-wh i tes cast  as servants or s l aves were natu ra l l y  common e le ­
ments i n  dep i ct i ng co l on i a l  o r  i m per i a l  scenes and became a sta nda rd way  or 
rep resentat ions fo r non -wh i tes :  "Persona l  serv ice by nat ives forms an  essent i a l  
com ponent of t he  co lon i a l  amb ience wh i ch  i s  a l so psycho log ica l l y  sat i sfy i ng." The 
s i m u l taneous i nscr i pt ion of wh i te su per ior i ty and non-wh i te i n fer iori ty strength ­
ened the rac i a l  h ierarch ies  of co l on i a l  nat ions and created a v i su a l  l egacy that  
a ffects v i sua l  rep resentat i ons of non -Western locat ions to  th i s  d ay. 
Trop i c a l  l andsca pes such  as the p l a ntat ion scenery i n  Wa l l e r' s  i l l u stra ­
t ion ,  o r  Co ler i dge' s "other wor ld of  peace and p lenty and joy," became assoc i ated 
w i th peacefu l ness, l u xu ry, and comfort. Th i s  " im per i a l  k i tsch" or, as P ieterse c a l l s  
i t, i m ages of "trop i c a l  p lenty" ca rr ied messages of  rac i a l i zed h i e ra rch ies  tha t  
s u p po rted the pr iv i l eges of wh i tes and the dom inat ion of  non -wh i tes .  S im i l a r  to 
the i l l u strati o n  i n  Wa l ler 's text, the v i s u a l  and textua l  e lements i n  m ater i a l  and  
v i sua l  c u l tu re a rt i fa cts as we l l  as  textu a l  descr ipt ions often p l a ced non-Western, 
non-wh i te s ubjects as the enab lers of th i s  l u xu r ious  wor ld ,  cast i n to ro les  of  ser­
vants and l a borers, i n fer ior  to the portrayed symbo l s  of  Western, wh i te s u bject i c­
i ty. These symbo l s  cou l d  range from actu a l  representat ion of wh i tes themse lves, 
u s u a l l y  in pos i t ions su per ior  to dep i cted natives, o r  i n a n im ate objects, rep resent­
ing Western cu l tu res such as factor ies o r  other techno logi ca l  mach i nery. 
I n  contempora ry Western cu l tu res, the constru ct ions of wh i teness st i l l  
p l ay a n  i m portant ro l e  i n  norma l iz ing wh i te i dent i t ies a n d  i n  ma rgi n a l i z i ng  peo­
p le of  co lo r. Desp i te commerc i a l  c u l tu re's use of a pp a rent m u l ti c u l tu ra l  motives, 
often via a cong lomerat ion of b l ack, b rown, yel l ow, red, wh i te, and m u l t i rac i a l  
mode l s, such  a s  adverti S i ng  c ampa igns fo r t he  I ta l i a n fash ion  mogu l  Benetton or 
U .S .  com pan ies  l i ke Tommy H i l figer, these images rema i n  one-d i mens iona l  and 
obscure the rea l i t ies  of economic, po l i t i c a l ,  and soc i a l  i neq u i t ies based on eth ­
n i c  and  rac i a l  d i fference. Remnants of  "im peri a l  k i tsch" and v i s ions  of" "trop i c a l  
p l enty" a re ram pant i n  v i s u a l  rep resentat ions of popu l a r  cu l tu re .  The sub texts of 
l uxu ry tied to a system of co lon i a l  and imper i a l  power augments the norm a l i za ­
t ion of wh i teness, l a rgel y  because co lon i a l  systems  had  to  just i fy the subjugat ion 
of non -wh i te n at ives because of i n fer iori ty that  became attached to rac i a l  d i f­
ference. I n  the past, re presentat ions of non -wh i tes and wh i tes, created by wh i te 
peop le, a re l i ke ly  to cast peop le  of European descent as su per ior  to the i r  non­
Western counterp a rts. I n fant i l i z i ng peop le  of co lo r, portray ing them i n  pOS it ions 
of serv i tude, and ri d i c u l i ng the i r cu l tu res and h a b i ts were common stra tegies .  The 
underl y ing i mpetus of non -wh i te i n ferior i ty and wh i te s uper ior i ty has  su rv ived 
i n  contem porary rep resentat ions, desp i te a r i s i ng  awareness of  derogatory i m -
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ages. A l though crass rac i a l  and eth n i c  car i catu re a re se ldom w ide ly  p u b l i c i zed ,  
espec i a l l y  i n  contempora ry advert i s i ng  c ampa igns, the h a b i tu a l  usage of exot i c  
l a ndscapes, somet imes i n c l ud i ng  n at ive peop l e, somet i mes not, conveys a wor l d 
v iew of i m per i a l  and co lon i a l  p a rad igms  a bout  rac i a l  i n fer iori ty and d i fference.  
Consumption of Leisu re and Luxury :  
Chocolate, Coffee, and Tea 
Contem pora ry consumer  cu l tu re often evokes a n  imagery of untouched,  
p ri st ine l a ndsca pes for p roducts that  or ig in ate i n  non -Western locat ions .  These 
i tems such as  tea, coffee, and choco l ate a re often assoc i ated w i th n atu re's r i c h ­
ness and trop i c a l  de l ights .  The h i story of o r i g i n  of t he  p roducts and  the i r  i ntro ­
d ucti on to Western m arkets a re of cou rse strong ly  l i n ked w i th the course of  
co lon i a l  trades, espec i a l l y  those of  the transat l a nt i c  s l ave trade, and  thus  w i th  
mech an i sms  of rac i a l izat ion and rac i a l  d i senfranch i sement. Franch i ses such  a s  
Starbucks Coffee h ave spec i a l i zed i n  cater i ng to  t he  p l ea su re of consum ing  coffee 
and tea and offer a l a rge var iety of pr icy coffee p roducts. An i m age of a l a rge 
e leph ant for Starbuck's popu l a r  coffee brand "Kenya", for examp le, dom in ates the 
b rand's logo. The autom at ic  connotat ion of  Kenya, a Centra l Afr ican state, with  
the a n ima l  wor ld ,  and i ts autom at i c i m p l i cat ion of pr i m i t i v i sm and i n feri o r i ty to 
European c iv i l i zat ions,  stems from the legacy of the co lon i a l  encounter  and the  
product ion of v i sua l  im agery of Afr ica  d u ri ng  the  e ighteenth and n i neteenth cen ­
tu ry. 
Products such  as tea, coffee, and choco l a te h ave a lways h ad an exot i c 
v a l ue to peop le  on the European cont inent and i n  North Amer ica ,  ma i n l y  because 
the raw materi a l s  for any of these products cannot be grown so le ly  i n  ne i ther  of  
those cont inents. The d i s covery of a l l  t h ree i tems fa l l s  d u r i ng  the per iod of co l o ­
n i a l  ex pans ion on t he  Afr i can, As i an  a nd  South Amer i can  cont inents. Choco l a te, 
for ex amp l e, depends on the growing, h a rvest i ng, and roast i ng of cocoa beans  
th at grow on cocoa trees, w i th the Lat i n  name  Theobroma  Cacao .  The p l ant  i s  
n at ive to South and Centra l Amer i ca,  and Span i s h  co lon i sts, who "d i scovered" 
South Amer i ca,  a re u sua l l y  accred i ted w i th the introd uct ion of  cocoa to Eu rope .  
Hernan Cortes' excurs ions  to the Amer icas  under the p rotect ion and  fi n a nce of  
the Span i s h  crown b rought  the de l ightfu l p l e a su re of  cocoa, and  l a ter on choco l a te 
consum pt ion fi rst to the ar i stocracy and su bseq uent l y to the wea l thy bourgeO i S  
i n  a var i ety of p l aces . Tech no log i ca l  i n novat ions enab l ed  t he  m ass p roduct ion  of  
both cocoa and choco l ate, wh i ch ,  by the ear ly  twent ieth centu ry, became regu l a r  
p roducts i n  many European househo lds .  Tea or ig inated o n  the As i an  cont i nent, 
most notab l y  i n  p a rt of present -day Ch i n a  and J apan .  The tea p l a nt, under  i ts 
Lat i n name Camel l i a  s i nens i s  thr ives best i n  trop i c a l  and  su btrop i ca l  c l i m ates. Tea 
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seemed to h ave m ade i ts way to European soc i ety d u ri ng  the 16th centu ry and  
l ed  to  a s p read  of tea p l a ntat ions under  European co lon i a l  r u l e ,  mos t  notab l y  t he  
Br i t i s h  t h roughout  As i a, i n c l ud i ng  I n d i a  and Ch i na .  Coffee i s  the th i rd of these 
p roducts refe renced in th i s  a rt i c l e .  The re a re two ma i n  spec ies of the coffee p l a nt, 
Coffea  a ra b i ca and Coffea canephora .  The dr i nk  b rewed from the p l a nts' roasted 
seeds was b rought  to Europe v i a  North Afr ican and Arab i c  cu l tu res d u ri ng  the 
17th centu ry, where i t  was a popu l a r  beverage before i ts i ntroduct ion  in Eu rope .  
The re i s  a n  i m p l i c i t  assoc i at ion of l u xu ri ous  i n d u l gence evoked by the 
consum pt ion of choco l ate, coffee, and tea that  runs deep in Western cu l tu res .  
Coffee b reaks, tea t ime, and snack ing on a p i ece of  choco l ate often serve as  br i ef  
esca pes from strenuous and demand i ng twenty fi rst centu ry l i festy les .  The food 
and beverage i n dustry uses ideas of i n d u l gence and treat ing onese l f  a s  recu rr i ng  
tropes i n  i ts advert i s i ng  for any of these  i tems .  I n  add i ti on  to  these  themes, ex­
ot i c i zed  i m a gery of  trop i c a l  and su btrop i c a l  l ocat ions  th at, i n  a Western context 
a re exoti c i zed ,  contr i bu te to the fantasy wor ld  that  some of  the advert i s i ng  strat­
eg ies  create for the i r  consu mers.  What often fa l l s  under  the tab l e, however, i s  
t h e  fact t h a t  t h e  i d e a l i zed vers ion  of the co lon i a l  wor ld  a n d  i t s  exoti c l andscapes 
o b l i te ra tes the ex i stence of com p l i cated networks of power re l a t ions h i ps that 
wou l d  d i stu rb the peacefu l  and serene q u a l i ty of the fantasy wor ld .  Fu rther, the 
h i stor i c a l  legacy of co lon i a l i sm i s  m ade i nv i s i b l e by an  a pp a rent ce l eb rat ion of  
these "wonderfu l" p l a ces .  Contem pora ry Western v i su a l  dep i ct ions of co lon i a l  
o r  i m per i a l  worl ds b u i l d  o n  t h e  var ious  i l l u strat ions a n d  pa i nt i ngs b y  a rt i sts who 
trave led  to  the co lon ies, often h i red to  document the n atura l r i ches  of  the na tu ­
ra l  l a ndsca pes .  Begi nn i ng  i n  the 16th and 17th centur i es, i l l ustrati ons of  exot i c  
fl o ra and  fauna  became standard themes  i n  p a i nt i ngs, i l l u strat ions ,  and  on  other  
genres of  decorat ive a rts such  as porce l a i n, embro idery, and domest i c a rt work 
cont i n u i ng to ga i n  i n  popu l a r i ty throughout  e ighteenth and n i neteenth centu ry 
Weste rn soc i et ies .  Desp i te the i r  sc ient i fi c  des i re to accu rate ly  portray the n atura l  
env i ronments, these i m ages a re su ffused w i th the cu l tu ra l  and soc i a l  et i q uettes 
and  i deo log ies  of the i r  t ime .  As many of these botan i c a l  stud ies dep i cted p l a nts 
not na t i ve to Europe, the i m ages a re permeated wi th  the gaze of i m per i a l i sm .  By 
the l a te n i neteenth centu ry, i m ages with botan i c a l  e lements had long entered not 
on ly  the rea lm  of a rt i s t ic  p rod uct ion,  but a l so  made the i r  entrance to consumer  
cu l tu re. 
Portable Colonial  Aesthetics :  N ineteenth Century Trade Cards 
Advert i s i ng  med i a  i n  the n i neteenth century ut i l i zed the v i s ua l  i nventory 
estab l i s hed  by a rt i sts and sc i ent i sts of the prev ious  decades to promote products 
that  bore connect ions with  exot i c  l andsca pes, d raw ing  on the common tropes 
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ident i fied as "i m peri a l  k i tsch" and "trop i c a l  p l enty" :  " I n  peop l e's  m i nds,  however, 
choco l ate rem a i ned entrenched in its co lon i a l  and p reco l on i a l  or ig i ns, s ign i fy ing 
the trop i cs, exot i c i sm,  and even sex a p pea l  - a l l  c h a ra cter ist ics h igh l ighted and  
mytho logized by  n i neteenth - centu ry Amer i can  advert i sers ." Trade cards  were 
one form of adverti s i ng  med i a  that  benefi ted from the a ppea l  of v i s ua l  i m agery 
and ut i l i zed the power of the v i s ua l  wor ld to ma rket products. They d rew on  
w i de l y  c i rcu l ated a nd  esta b l i shed forms of  portray ing fore ign a nd  exoti c  l a n d ­
sca pes as we l l  as popu l at ions .  Fore ign and  exot ic cu l tu res h a d  been access i b l e  to 
l a te n ineteenth centu ry Europeans and North Amer i cans th rough Wor ld Fa i r's, 
c i rcus  shows l i ke P.T. Barnum's shows i n  the Un i ted States o r  Hagenbecksche 
Voel kersch auen i n  Germany, and,  among others, book, newspaper, and m agaz ine 
i l l u strati ons .  Adverti s i ng  ephemera were p a rt of  a l a rger v i sua l  and ma ter i a l  
cu ltu re o f  portray ing "otherness." Products such  as  coffee or  cocoa, wh i ch  were 
nat ive to non -Western locat ions, a l most a lways terr i to ri es under  co lon i a l  or i m ­
per i a l  ru l e, d rew o n  standa rd i m agery of  exot ic  and foreign peop le, l andsca pes, 
and objects associ ated with these cu l tu res a b road .  
Trade or advert i s i ng  ca rds were a common and  w ide - spread  form of ad­
verti s i ng i n  the  n i neteenth centu ry. The advances i n  pr i nt ing techno logy and es­
peci a l l y  the deve lopment of c h romo l i thography enab l ed the wide d i stri bu t ion  of  
trade cards i n  the Un i ted States as wel l as  i n  other  p a rts of  the Western wor ld ,  
such as Engl and, France, and Germany. Moti fs ra ng ing from fl owers and c h i l d ren 
to i nter ior deS igns and spec i fi c  p roducts such  a s  i ron  stoves were d i s p l a yed on 
these cards that  wou l d  usu a l l y  come i n  a rectangu l a r  shape measur ing a pp rox i ­
mate l y  5 x 8 i nches .  Rac i a l  and ethn i c  stereotypes a s  wel l a s  n at iona l  and p atr iot i c 
mot ifs were a l so very popu l a r. Produced i n  an  era of  i m per i a l i sm and co lon i zat ion ,  
trade cards represent an i nterest ing and often understud ied  source to shed l igh t  
on the  fo rmat ion of ethn i c  and rac i a l i zed i dent i t ies i n  the l ate n i neteenth centu ry 
and the i r  legacy for contempora ry q uest ions and p a rad igm in Ethn i c  Stud ies  and  
rel ated fi e lds .  The i r  w ide  d i str i but ion among a l a rge va r iety of  peop le  from d i f­
ferent  soc i a l  and cu l tu ra l  b ackground make them i n to fasc inat i ng and reve a l i ng 
w i ndows to ga i n  i ns ight  about  cu l tu ra l  ideo log ies  and soc i a l  stru ctu res of  the l ate 
n i neteenth centu ry. 
An examp l e  of such  a dep i ct ion of "trop i ca l  p l enty" i s  the trade  c a rd by 
the London based com pany Tay lor  Brothers for i ts p roduct Ma rav i l l a  cocoa .  By 
showing a com prehens ive p rocess of the ent i re prod uct ion p rocess, from cu l t i ­
vat ion to i ndustri a l  p rod uct ion, th i s  ca rd stresses the ach i evements o f  Weste rn 
cu l tu res .  The ma i n  pa rt of  the card is occu p ied  by an  i l l u strat ion of two cocoa 
pods,  the fru i t  of the cocoa tree, p l aced i n  a trop i c a l  l a ndsca pe with a s m a l l  m i l l  
i n  the background,  p l a c i ng the p roduct i n  the cu ltu ra l context o f  i ts p l ace of  or ig in .  
The card does  not  p rov ide  s pec i fi c  i n format ion about  the exact  locat ion  o f  th i s  
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flo ra l  l a ndsca pe; the n atu ra l env i ronment, however, s uggests that  th i s  p l a ntat ion 
i s  l ocated in  the West I nd i es, cons ider i ng Eng l and's l a rge number of co lon i es in  
that  a rea  and  the cu l t ivat ion of cocoa from p l aces l i ke Tri n i d ad .  The sma l l e r  i m ­
age on the very top o f  t h i s  card shows the London factory o f  the Tay lor  Brothers 
com pany. The "natu ra l" and exot i c  l andsca pe, wh i ch  ta kes up more than h a l f  of 
the c a rd's s p a ce, i s  j uxta posed w i th the sma l l e r  d i s p l ay of  the factory in  Eng l and .  
Desp i te the sma l l e r  s i ze, the p l a cement of the London factory on the very  top of 
the c a rd,  a p l ace where the v iewer's s ight  i s  au tomati ca l l y  d rawn, dom inates the 
c a rd ,  des p i te the fact that the natura l  l a ndscape of  the cu l t i vat ion s i te covers more 
s p a ce on  the c a rd .  
The com pos i t ion of t h e  ca rd suggests a te l eo log i ca l  read i ng of t h e  p rod­
uct' s  cre at ion, from the raw produce to the refi ned consumer  p roduct, that  es­
tab l i shes  the econom i c  and ,  i n  extens ion, cu l tu ra l  s u per iori ty of  i nd ustr i a l i zed 
cu l tu res over i ts overseas co lon ies  and terr i tor ies .  Start i ng wi th  the cocoa fru i t  
i n  i ts n atu ra l  state on  t h e  bottom,  a p ath l e a d s  t h rough t h e  n atura l  l a ndscape of  
cocoa trees towa rd the manufactu r ing b u i l d i ng, a m i l l  operated by w ater power, 
as  the l a rge wheel on the r ight s i de  of the bu i l d i ng suggests. Two nat ive work­
e rs a re p l a ced i n  front of  i t, suggesti ng that the b u i l d i ng i n  the back i ndeed is 
the m a i n  house of the cocoa p l antat ion .  The actu a l  p ath becomes a meta phor i ca l  
route, l e ad i ng  i n  extens ion the  top of the  card symbo l i z i ng  the  su per ior  env i ron­
ment of  Western i ndustr i a l izat ion represented here by the Tay lor  Brothers M i l l s 
i n  London,  Eng l a nd, wh i c h  does not l onger operate w i th water- power as the 
more p r im i t i ve m i l l  on  the actu a l  p l a ntat ion .  The smok ing c h imneys of the Bri t i sh  
factory m a rk the tr i umph  of the i ndustr i a l i zed West over  the a rch a i c  i n d i genous 
and  natura l  l a ndsca pes of i ts co lon ies .  The d i s p l a y  of i ndustr i a l  l a ndsca pes such 
as  t h i s  factory was  a common trope for m any m anufactu rers i n  the l ate n i neteenth 
centu ry. The bus i ness wor ld was eager to demonstrate i ts modern i s t  methods of 
m ass prod uct ion and ensu re its consumers of i ts success. By v i s u a l  d i fferent i at ion 
w i th the s i te of cu l t ivat ion,  where the raw product, the cocoa p l a nt, dom in ates 
the v i ew on the very bottom of the card, the s i te of i ndustr i a l  product ion ,  on  the 
top on the c a rd and  p l aced in an  ova l  frame, emerges as the su per ior  p l ace of  
econom i c, c u l tura l  and  soc i a l  l i festyle .  
In add i t ion  to the portraya l  of n atu ra l  l a ndscapes, a l most untouched by 
Western i ndustr i a l  i m provements, n i neteenth century trade cards  a l so dep i cted 
scenes in wh i ch the consumer  cou ld  i nscr i be her- or  h imse l f  more act ive ly  i n to 
the portrayed scenery and partake, by p roject ion, i n  the opu lent and l uxu rious  
l i festy le  and espec i a l l y  conumpt ion of food made poss i b l e  by co lon i a l i sm .  The 
trade  ca rd for No i x  de Coco, d at i ng from app rox i m ate ly  the same t ime per iod 
th an  the Tay lor  Brothers advert isement ca rd, does not stress the connect ion to the 
i ndustr i a l i zed West, b ut, rather, represents a l andscape of  l u xu r ious  i n du l gence 
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in an exot i c ized framework, dep i ct ing McC l i ntock' s  category of "i m per i a l  k i tsch" . 
I ts mot i f  is rem in i scent of the i l l u strat ion i n  Wa l l er 's  travel n arrat ive 
Th i s  trade card presents severa l i n terest i ng e lements typ i c a l  for l a ndscapes of 
Western co lon i a l  fantas ies .  The d i v i s ion of  l abor  between members of the ru l i ng 
c l ass and the i nd igenous i n h ab i tants of  co lon ized terr itor ies, the gendered l a nd ­
sca pe of consumpt ion,  and t he  reference to of  a l a rger m a rket structu re outs i de  
t he  portrayed sett i ng a re i m portant aspects of t h i s  i m age. By a rra ng ing d i fferent  
e lements i n  the i m age represent i ng consumpt ion and product ion,  the ca rd u l t i ­
m ate l y  stresses t he  aspect of  consum pt ion by i nv i t i ng the consumer to i m ag i ne 
herse lf  as the l e i s u re ly  consumer  who enjoys the attent ion of her  servants. Where 
the focus i n  the Tay lor  Brothers card was on p roduct ion and  i ndustr i a l  p rocesses 
to stress Western su per ior i ty, the ma i n  na rrat i ve of t h i s  advert i s i ng  card suggests 
an env i ronment of l e i s u re and i ndu lgence enab l ed by the use of No ix  de  Coco 
on l y  access i b l e  to wh i tes .  Non-wh i tes, in th i s  im age, on l y  ex i st to he l p create the 
atmosphere of l u xu ry and comfort for the wh i te consumer. A l l  th ree servants i n  
th i s  p i ctu re contri bute to the wh i te woman's p l e a su re, e i ther  by fann i ng  her, serv­
i ng  her, o r  l a bor ing to create the product that  contr i bu tes to the fantasy wor ld of  
exot i c  comfort. The lower ha l f  of  the ca rd references a s i m p l i fied prod uct ion cyc l e  
of t he  product, rep resented by  t he  nat ive worker and the boxes toward h i s  l e ft. 
The young ma l e  sort i ng through a bucket of coconuts can  be read as a reference 
to the actu a l  l a bor of h a rvesti ng the raw p roduct that  i s  needed to produce No i x  
de Coco. H i s  l a bor, however, i s  i n  d i rect connect ion w i th consum pt ion of t he  p rod ­
uct, s i nce h i s  locat ion at t he  feet of the rec l i n i ng  woman  l i n ks h im  w i t h  her, t he  
consumer, who occu p i es t he  center of t he  p i cture. Next to  h i m, boxes that  seem 
to conta i n  the fi n i s hed product a re located i n  the l ower left corner of the p i ctu re. 
A coconut is p l aced on top of these boxes to d raw attent ion to the fact that  these 
boxes, which seem to be ready  for sh i pment, conta i n  the p rod uct adverti sed .  The 
tray of products that  a re served by a nat i ve fema l e  servant  to the wh i te woman  
j n  t he  h ammock i s  r ight next to t h e  boxes. The p rox i m i ty of  t h e  boxes a n d  the  
serv ing p l atter suggest that  No ix  de Coco, the content of these boxes, was  used 
to  prepa re to  these de l i c i ous  treats, wh ich  the rec l i n i ng wh i te fema l e  i s  i n d u l g i ng  
i n .  The p roduct ion cyc l e  of t h e  product, from r ight through left on t he  bottom h a l f  
o f  t h e  ca rd,  i s  l i n ked with consumpt ion of  the product. Aga i n, nat ive non -wh i te 
l a bo r  generates p roducts that  esta b l i s h  a l andscape of l e i s u re and  consum pt ion 
confi rm ing  the su per ior i ty of Western l i festy les .  
Both ca rds d raw on dep i ct ions of "trop i c a l  p l enty" and "i m per i a l  k i ts ch .  
They sha re v i s ua l  strategies that  s up port the genera l be l i ef  of  Western cu l tu ra l  
su per ior i ty, fi rm ly  esta b l i s h i ng wh i teness a s  the cu l tu ra l  norm. O n  both c a rds ,  
the natu ra l l a ndsca pes of  the non -Western, co lon ized scener ies a re fu l l  o f  p l a nts .  
On the Noix de Coco trade ca rd, exot i c  a n ima l s  a re added to enh ance the fore ign 
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q u a l i ty of the env i ronment. The c l oseness of non -Western cu l tu res to a more 
"natu ra l" env i ronment exc l udes them from the more c i v i l i zed spheres of  Western 
nat ion-s ta tes .  Westerners had  conquered n atu re, as is suggested by the factory 
on  the Tay lor  Brothers trade ca rds, and asserted themse lves i n to the i r  s u rround­
i ngs, non -Westerners h ad  not. For Western cu l tu res, natu ra l  and pr i s t i ne  l and ­
sca pes became  p l a ces that  cou l d  be used for resources to  enab l e  m ass p roduct ion .  
Conq uests of  u ntamed env i ronments were an i m p l i c i t  pa rt of c iv i l i zed soc i et ies, 
w h i ch seemed to offer a more refi ned l i festy le .  Because the rec l i n i ng wh i te wom ­
a n  rep resents Western cu l tu res that  h ave s uccessfu l l y  tamed w i l d  l a ndsca pes 
and  s u bord i na ted non -wh i tes, she  i s  a b l e  to i nd u l ge i n  l e i s u re ly  cons umpt ion .  The 
m a rg i n a l i zat ion  of  peop le  of  co lor, who re present the workforce, i s  enh anced not 
on l y  but the i r  dep i ct ion  of servants of fa rm workers (as i n  the b ackground on the 
Tay lor  Brothers trade  ca rd), but a l so by the assert ions of  Western c i v i l i zat ion in 
both dep i ct ions .  
The Tay lor  Brothers ca rd symbo l i zes c iv i l i zed conq uest over natu re wi th  
i ts representat ion of  the London factory, whereas on the No ix  de Coco ca rd ,  sev ­
era l  e lements i n  the su rrou nd ings, such  as the Greek statue and the water  foun ­
ta i n  i n  the background, attest to  the present of Western c iv i l i zat ion .  U l t i m ate ly, 
the c reat ion  of  exot i c l andscapes fu l l  of l u x u ry and  l e i s u re fa i l  to portray the ac­
tu a l l abor  needed i n  the product ion p rocess of  both  cocoa and No ix  de Coco. Both 
i m ages d i sgu i se the dependency on non -Western l a bor and resources to enab l e  
Western su per ior i ty by d raw ing  attent ion to  t he  n atu ra l and pr im i t i ve l andscape 
of non -Western env i ronments. 
Plantation Chocolate 
The dep i ct ion of p l antat i on l i fe i n  the trop i cs or su btrop i cs, wh i c h  was  so 
p redom i n ant ly  d i s p l ayed on the l ate n i neteenth centu ry trade card fo r M a rav i l l a  
coffee, rea p pears o n  a b rand of  choco l ate i n  Germany a lmost more than  a centu ry 
l a te r. In 2000, the renowned choco l a te manufacturer Rausch deve loped a new 
produ ct of  m ass- ma rketed choco l ate. The com pany l a unched a ser ies of d i fferent 
chocol ate brands n amed after the p l ace of or ig in  of i ts cocoa beans. Each i nd i ­
v i d u a l  k ind of  th i s  ser ies i s  d i fferent from the other i n  i ts cocoa content. A l l  k i nds,  
however, a re wrapped i n  the same packag ing (p i ctu re 4). Each choco l ate b rand  
of  the e ight  k i nds  that  a re ava i l ab l e  i s  named after a d i fferent locat i on, depend­
i ng  where the cocoa seeds used  for th i s  pa rt i cu l a r  b rand a re grown. Des p i te the  
d i fferent names, the im age of the p l antat ion scene a p pears on every wra pper. I t  
seems to  serve as a n  i m ag i na ry p l ace that  can be a pp l ied to  each of these loca­
t ions, a l though the l ocat ion th at served as the mode l  for the or ig i n a l  p i ctu re m ight  
h ave been ne i ther  of  these p l aces. The nosta lg i a  i nvo l ved i n  the p l a ntat ion scenery 
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m ight  a l so  serve as a rem i nder of Rausch's centu ry- long trad i t ion  as a choco l at i e r. 
I n  1890, Wi l he lm  Rausch ,  sen io r, opens h i s  fi rst pa stry shop  i n  the R h i ne l and .  I n  
1918, h i s  son, Wi l h e lm  Rausch ,  j un ior, ex pands  t h e  fam i l y  bu s i ness a n d  opens the  
com pany Wi l he lm Rausch  i n  Ber l i n .  I n  1999,  a yea r  befo re l a unch i ng the suc ­
cessfu l  b rand of Rausch's p l antat ion choco l ate, t he  com pany merges w i t h  another  
wel l - known choco l a te bus i ness and estab l i s hes  the Schoko l adenhaus  Fassbender  
& Rausch  am Gend a rmenmarkt (House of Choco l a te by Fassbender & Rausch  
on the Gend a rmenm arkt) i n  Ber l i n .  The store, w i th a n  adj acent resta u rant  th at  
s pec i a l i zes i n  choco l a te d i s hes, ca rr ies a l a rger, co lored rep rod uct ion of the p l a n ­
tat ion scene d i s p l ayed on e a c h  wrapp i ng. 
Each p l antat ion choco l ate package, a s i de  of  d i ffe rent s i zes, i n c l udes  the 
copy of the nosta lg i c  p l antat ion i l l ustrat i on or  p a i nt i ng on  i t. On the "or ig i n a l" i m ­
age, d i s p l ayed i n  the Ber l i n  store, the i nscr ip t ion  Theobroma  Cacao, L., the Lat i n 
name for the cocoa p l a nt, i s  pr i nted on the u p per  ma rg i n  of  the  framed p i ctu re . 
The p l a ntat ion l andscape - yet another  examp l e  of  scener ies of "trop i ca l  p l enty" 
- between the two d i fferent dep i ct ions of  the  cocoa p l ant  seems to portray a 
cocoa p l a ntat ion .  A number  of  l a borers a re rep resented on the i m age: a worker i n  
front o f  the p l antat ion i n  t h e  background ,  a wom an, accompan ied  b y  a s m a l l  ch i l d, 
who ba l ances a fu l l  basket on her  head ,  and other workers h a rvesti ng cocoa tress 
on both s ides of the i m age. The cu rv i ng  road l eads  from the left corner of the  
i m age to  wards i ts dest i n at ion i n  front of  the p l antat ion house, past an orc h a rd of  
cocoa trees. The ent i re scene descr i bes the  cyc l e  of cocoa p l a nt i ng, t he  ma i n  i n ­
gred ient for Rausch's p l antat ion choco l a tes. The a bundant  natu ra l  l andscape sug­
gests a prist ine env i ronment l a rge l y  removed from the contem porary product ion  
of cocoa .  The se lect ion of  th i s  scene for the com pany's p l antat ion choco l ate seems 
to be mot ivated to p l ace the product i n to the centu ry- long trad i t ion of choco l ate 
and cocoa prod uct ion .  However, t h i s  context of nosta l g i a  a l so, s im i l a r  to the trade  
cards i n  t he  l ate n i neteenth centu ry, st i rs u p  Western co lon i a l  aesthet ics that  a re 
sa turated wi th stereotypes of non -Western pr im i t ive and a rch a i c  themes .  
Rausch's p ract ice of  co lon i a l  nosta l g i a  does not stop  w i th the p l antat i on  
i m age that  g ives the prod uct i ts name .  I n  add i t ion  to th i s  u b i q u i tous  i m age, other  
v i s u a l  rep resentat ions a re used  that  l i n k  the choco l ate p roduct to  the i r  countr ies 
of or ig in a nd, as I suggest, to a co lon i a l  i m ag i n a ry that  i s  so centra l to the m a r­
ket ing of  these products and others of  i ts k i nd .  On the backs ide  of the  p ackage 
wra ppers of each  spec i fi c  b rand,  a map h i g h l ights the locat ion i n  wh i c h  the cocoa 
seeds used for the spec i fi c  k i nd of  choco l a te a re grown (p i ctu re 4) .  A reas  north of 
the Trop i c  of Cancer a re l e ft out .  The i m age i s  d i v i ded i n to h a l f  by a d iscont i nuous  
l i ne that  re presents the equ ator. On the M ad agaskar  choco l ate wrapper, a red dot  
po i nts out the locat ion  of  the cocoa p l a ntat ion,  accom pan i ed by the locat ion ( and  
choco l ate b rand) name and  an i m age of a cocoa  fru i t. Th i s  map becomes a repet i -
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t i ve i m a ge i n  the com pany's  packag ing des ign .  It is a l so  used as a st icker sea l i ng 
a wooden c igar - l i ke box that  conta i ns twelve choco l a te st i cks from fou r  d i fferent 
p l antat ion choco l ate b rands .  Contrary to the map rep roduced on the back of  each  
choco l a te b a r, t h i s  map i nc l udes a l l  e ight  p l antat ion l ocat ions .  Further, th i s  m a p  
i s  a l so p a i n ted as a m ura l on one of the w a l l s  a t  the Rausch -Fassbender store i n  
Ber l i n .  None of  these maps i nc l udes Europe or Germany, where the fi n a l  p roduct 
i s  actu a l l y  p roduced .  The Rausch Com pany owns an  extens ive choco l a te factory 
in Pe i ne, Germany, where, most l i ke l y, the major i ty of the merch and i se is c re­
ated .  The i m ag i n ary connect ion to  trop i c a l  and exot i c  p l aces seems obv ious  when 
m arket i ng  for p rod ucts b ased on raw mater i a l s  grown i n  these  a reas .  However, 
it is unden i a b l e  that  the v i s ua l  i m agery (the  h i stor i ca l  p l antat ion i l l ustrat ion and 
the m a p) t ha t  i s  ut i l i zed to m arket these prod ucts i s  deep l y  rooted i n  a co lon i a l  
aesthet i c  th at, uncr i t i c a l l y  consumed, stands t h e  ch ance of rep l i c at i ng Western 
a s sum pt ions and  stereotypes a bout these locat ions .  
The use  of m a ps as ma rket ing too l s  for p roducts b ased on raw mater i a l s  
t ha t  a re n at ive t o  t h e  trop i c a l  a n d  su btrop i c a l  reg ions of t h e  wor ld ,  such  a s  cocoa­
b ased p roducts, seems  to be a common strategy. A coffee cu p used at  a coffee 
vend i ng  mach i ne at a au tobahn  ("h ighway") rest- stop serves as a nother examp le. 
A l though  th i s  m a p  i n c l udes the Northern Hem isphere, the proport ions of  the d i f­
ferent  cont i nents seem skewed.  S im i l a r  to the map  on Rausch p l antat ion choco­
l a tes, th is  m a p  h igh l ights seven locat ions where coffee i s  grown, such  a s  Mexi co, 
Co l u m b i a, Braz i l ,  I vory Coast, Kenya, I ndones i a, and the Ph i l i p p i nes .  Each name 
i s  accom pan i ed w i th an i m age of a coffee bean ,  no t  u n l i ke t he  Rausch  map  of 
cocoa p l antat ions .  Aga i n, th i s  map, desp i te i ts i n c l u s i on  of the cont i nents north 
of the Trop i c  of Cancer, h igh l ights countr ies located in trop i c a l  and s u b -t rop i c a l  
reg ions .  A l l  of  t he  cou ntr ies named on th i s  map  were, at one t ime or  another, 
s u bj ugated to the co lon i a l  ru le  of  one or more European n at ions .  Th us, both m a ps, 
one spec i fy i ng  cocoa p l antat ions,  one coffee p l a ntat i ons, serve as  v i s u a l  rem i nd ­
ers of  European co lon i a l i st expans ion  and i m pe ri a l i st po l i t i cs that  h ave s h a ped 
g l oba l  econom i c  stru ctu res to the present. 
Sarotti Chocolate 
Other choco l a te com pan i es have a l so sta rted to emphas i ze the trop i c a l  
or ig ins  of the i r  choco l ate p roducts. Sa rotti choco l ate, a trad i t i ona l  German  choco­
l a te manufactu rer, now i n  the h ands of  a French-Sw i ss com pany, i ntroduced a 
new brand of fi ne choco l a te, more a ffo rdab l e  than  the much more se lect ive ly 
p roduced i tems so ld  i n  spec i a l ty sto res .  S im i l a r  to Rausch's p l antat ion choco l ate, 
the na mes of the fi ve var i at ions des ignate the l ocat ions of  the cocoa seeds used 
to manufactu re these products :  J ava, Ecu ador, Pa pau -Neugu i nea ,  St .  Thome, and 
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Santo Domi ngo. Contrary to Rausch p l a ntation  choco l ate, the v i s u a l  des ign of the 
Sarotti p roducts a re m i n ima l i st  and focus  on the pr i nted l ogo and an actu a l  i m age 
of the product on the bottom h a l f  i nstead of  evok ing a nosta lg i c  exoti c i sm . How­
ever, the text on the back of  S a rott i 's  S anto Domi ngo b rand  suggests the n atu ra l 
r iches and exoti c  de l ights of the Cari bbean i s l a nd :  "The Car i bbean  c l im ate g ives 
the Santo Domi ngo cocoa bean a gent le  and  myster ious  ta ste, wh i l e  the i n fl u ­
ence o f  the Atl ant ic  Ocean  underscores the sturdy a n d  who lehearted nuances o f  
the Santo Dom ingo cocoa ." The text  pos i t ions the c i ty of  Santo Domingo o n  the 
i s l and H i span i o l a, wh ich today  i s  d i v ided i nto Ha i ti on i ts Western pa rt and  the 
Dom in i can  Repub l i c  on i ts Eastern p a rt, as  the meet i ng po i nt of  the Car i b bean  Sea 
and the Atl ant ic  Ocean .  
These two p l aces serve as  meta phors for the New World's i nd igenous 
and s l ave cu l tures and the Old Worl d's European c iv i l i zat ions, respect ive ly. The 
Car i b bean envi ronment, accord i ng  to the descr i pt ion, s u pp l ies  the "gent le" and  
"myster ious" q u a l i t ies of  t he  p rod uct, whereas  the Atl ant i c  Ocean, and i t s  con­
nect ions to the O ld  Wor ld  of  European cu l tu res, br i ngs out  the "stu rdy" and more 
who lesome ("who lehearted") c h a racter ist ics of  the p roduct. Th i s  cocoa bean  
seems to be the  perfect hyb r id  of the co lon i a l  encou nter that  h a s  sh aped the h i s ­
tory of the i s l and a n d  has  a ffected i ts econom ic, soc i a l ,  a n d  po l i t i c a l  cond i t ions to 
th i s  day. Th i s  text su bt ly  i nscr ibes the "soft," a l most fem i n i ne q u a l i t ies of gent l e ­
ness and myster iousness trad it i o n a l l y  assoc i ated w i th s imp l i s t i c  ideas  of exot i c  
l andsca pes and the i r  cu l tures with the Car ibbean  and ass igns more m ascu l i ne 
attri butes to the Atl ant ic  Ocean  and i ts c l oser prox im i ty to European c i v i l i z a ­
t ion .  Th i s  juxtapos i t ion repeats t h e  b l uepr i nt of co lon i a l  i m ag inat ion t h a t  i n forms 
Western percept ions of former co lon ized l ocat ions .  Unconsc ious l y, th i s  descr i p ­
t ion by  Sarotti i n  comb i nat ion w i t h  t h e  v i s u a l  mater i a l s  u sed by Rausch p l antat ion 
choco l ate i n s i nu ate a co lon i a l  and i m per i a l i st  aesthet ic  tha t  i s  often accountab l e  
for cu ltura l  d i fferent iat ions of  "us" versus  "them" t h a t  l i es at  t h e  core of raC i a l l y  
i n fused cu l tu ra l  a n d  econom ic  po l i t i cs . 
The strategy of  d i fferent i at ing between refi ned European or  Eu ropean­
based cu l tu res and w i l d  and untamed co lon i a l  setti ngs i s  a recu rri ng mot i f i n  
Sarott i 's  adverti S i ng strategies .  Approx ima te ly  a centu ry before, the com pany 
Sarott i ,  w i th i ts then headq u a rte rs i n  Ber l i n, i ssued a trade ca rd ser ies cons ist­
i ng of  s ix d i fferent ca rds .  Th i s  ser ies d rew on i m ages that  esta b l i shed c lear l i nes 
between "us" and "them ." These ca rds were most ly p l aced in choco l a te packages 
that  cou l d  be pu rch ased i n  vend i ng  mach i nes .  The choco l a te manufactu rer  Sto l l ­
werck i n  Co logne, one of S a rotti ' s com pet itors, i s  often c red i ted for the innovat ive 
and extens ive use of these s ammel b i l der  ("co l l ector 's  cards") or  advert i s i ng  c a rds .  
These trade card ser ies,  often with accompany ing a l b ums, sta rted a ppear i ng  i n  
the l ate n ineteenth centu ry. As the twent ieth century p rogressed, the a l b u ms' 
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themes and  p i ctor i a l  works grew more and more soph i st i cated .  
Sto l lwerck p ub l i s hed one of i ts fi rst ca rds  ser ies wi th  accompany ing a l ­
b um  i n  1898 .  From year  to yea r, the p rod uct ion of  these p aper  ephemera grew 
more and  o re soph i st i cated .  By the ear ly  1900s, the a l b ums  were not on l y  used to 
co l l ect i n d i v i d u a l  ser ies of cards that  usu a l l y  cons isted of s i x  s i ng le  cards .  A l bums  
w i th  overa rch i ng  themes such  as Das neunzehnte J ah rhundert nhe  n i neteenth 
centu ry") from 1902103 or He iden-A l b um  ("a l b um  of heroes"), from 1908/09, 
were des igned to assemb le  card ser ies that cou l d  cons i s t  of up tol00 cards  or  
more .  S a rotti i ssued a card ser ies ca l l  D i e  S ieges a l l e  ("Avenue of Victory") i n  the 
ear ly twent i eth centu ry. 
Sto l l werck, Sa rotti and other com pan ies  i ssued trade ca rd ser ies that  
were meant to  educate i ts consumers, most ly  c h i l d ren, about  the i r  own cu l tu re 
and  h i s to ry, bu t  a l so about  d i fferent cu l tu res and n at ions .  Often, ca rds ded i ca ted 
to d i s p l ay i ng  non-European peop l e  d rew on d i st i ngu i s h i ng  the i r  s ubjects from 
the "c i v i l i zed" worl ds  of the consumers .  The s i x - ca rd ser ies by Sa rotti ment ioned 
a bove i l l u strates th is  pO ignant ly. The ser ies i s  ent i t led Kr iegsfuehrung be i  w i l den 
Voe l kern ("wa rfa re among the w i l d  peop le") . Each card rep resents a d i fferent 
pop u l at ion ,  accom pan i ed by a wr i tten exp l a n at ion of each moti f on  the back of 
the c a rd .  A l l  s i x  popu l at ion groups a re of  non -European or ig i n .  P ictu r i ng  and 
descr i b i ng  popu l at ion groups outs i de  of European cu l tura l  her i tage as "w i l d" and 
keen on  wa rfa re i m p ressed a c l ear  us-versus-them understa nd i ng  of g loba l  com­
mun i t i e s  that  a re cont i n ued, a l be i t  more i m p l i c i t l y, i n  contem porary consumer  
c u l tu re .  These i l l u strat ions s upported Western cu l tu res' overa l l  be l i ef  i n  the mora l 
i n fer ior i ty and  i nadeq uacy of non -Western com mun i t ies ,  wh i ch  i n  tu rn p rov ided 
the West w i th a found at ion to  ce leb rate i ts domi nance and just i fy the necess i ty of 
contro l l i n g  peop l e  of co lo r. 
Conclusion :  Colonial Aesthetics and Contemporary Art 
Unexam i ned co lon i a l  aesthet ics that repeat the rac i a l i zed imagery of  
" im per i a l  k i tsch" and "trop i ca l  p l enty," can, often unwi l l i ng ly, perpetu ate rac i a l  
h i e ra rch ies  t h a t  cast non -wh i tes i n  pos i t ions of cu l tu ra l  dependence a nd  pr im i ­
t i v i sm a n d  p roject wh i teness a s  t h e  norm.  Photogra pher  a n d  Mu lt imed i a  a rt ist  
G regory Co l bert's recent work i s  a good examp le. Co l bert i s  a very wel l - known 
photpgrapher  from Canada  whose recent show "Ashes and Snow" has rece ived a 
l ot of  cr i t i c a l  acc l a im .  The i nteract i ve exh i b i t ion i nc l udes Co l bert' s photogra phs, 
a one -hour  fi l m  and severa l shorter fi lm s, i nsta l l at ions, and a letter- novel wr i tten 
by Co lbert. I t  or ig i nated i n  Ven i ce i n  2002 and ha s  s i nce then traveled as a "No­
mad i c  Museum" to New York i n  2005 and Santa Mon i ca ,  Ca l i forn i a ,  i n  2006 .  H i s  
b l ack - and -wh i te p i ctu res portray a n i m a l s  a n d  h umans i n  unusua l  s i tuat ions and 
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in c l ose p rox im i ty to each others .  The a rtwork that  is p a rt of "Ashes and  Snow" 
or ig inated d u ri ng  Co l bert's travel to th i rty- four  d i fferent countr i es over the pa st 
fourteen yea rs, among them Kenya, Borneo, and  Tonga .  Co lbert's p h i losophy i s  
to show t he  an i ma l s  i n  the i r  natu ra l h a b i tat  i n  h a rmony w i t h  h u m an be i ngs .  H i s  
p h i l osophy i s  to b r i ng  h um an i ty c loser to n atu re, a rel at ions h i p  th at, he  c l a i ms, we 
have lost. Co l bert c reates fantast i c  l andscapes that show h umans and a n ima l s  i n  
h a rmony with each  other, b u t  h i s  wel l - i ntent ioned p roject generated a var i ety o f  
cr i t i c i sm .  
On an  i nternet b log  ca l led "li sten i ng  for Change", a number of i n d i v i d u a l s  
exp ressed t h e i r  uneas i ness w i th t h e  show, espec i a l l y  t h e  fact t h a t  not o ne  h uman  
be ing shown w i th an a n i m a l  i n  any of t h e  p i ctu res or  fi lm s  seemed to b e  a person 
of  European descent. Women, men, and ch i l d ren of  co lor, from var ious p a rts 
of the wor ld ,  a re the h uman  s ubjects of Co l bert' s a rt i s t i c  p hotogra phs  and  fi l m  
mater i a l .  I n  the exh i b i t, the v i s ua l  m ate r i a l  i s  accompan ied  b y  a number of  fi c ­
t ion a l  letters wr i tten to  h i s  w i fe by a man  who trave led the wor ld  on a yea r - l ong 
jou rney. The text stress a des i re for h a rmony and  peace between d i fferent spe­
c ies  of the  worl d and an  overa l l  yearn ing to  deve lop a c l o ser  and  more authent i c  
re l a t ionsh i p  to  natu re. Co l bert h imse l f i s  keen about  the exh i b i t's  des i red effects 
on i ts v iewers to ca rry a message a bout peacefu l ness and h a rmony: " In exp lo r i ng  
the  s h a red l angu age and poet i c  sens i b i l i t ies  of a l l  a n ima l s, I am work ing towards  
red i scover ing the  common ground that  once ex i sted when peop l e  l i ved i n  h a r­
mony with an im a l s .  The i m ages dep i ct a wor ld  that  i s  w i thout begi nn i ng  or end,  
here or there, past  or  present." Co l be rt's des i re for the a - h i stor i c  natu re of  h i s  
p roject, however, ra i ses deep concerns about  t h e  actu a l  h i story beh i nd  co lon i a l  
encounters and resu l t i ng  power re l at ions h i ps not s o  m u c h  between h u m ans  and  
a n ima ls ,  but  between the h u m ans shown i n  Co l bert' s a rtwork, peop le  of  co lo r, 
and the ones a bsent from i t, wh i te peop le .  
Co l bert' s work exemp l i fies  the com p l i cated rac i a l i zed po l i t i cs  of  
representat ions .  H i s  p i ctu res seem to re - i nscr i be wh i teness by u t i l i z i ng  
centu r ies -o l d  v i sua l  trad i tions  of  re present i ng exoti c panoramas, a n im a l ,  and  h u ­
man  be i ngs. Co l bert's a rtwork as  wel l as  other objects of  everyd ay  l i fe's ma ter i a l  
wor ld a re ca rri ers of t h e  h i stor i c a l  l egac ies of co lon i a l  encounters .  Consumer  cu l ­
tu re i s  n o  except ion .  The i conography o f  "i m per i a l  p r im i t i v i sm" i n  p atent med i c i ne  
and i n  m ater i a l  cu l tu re a round sugar  and confect ionary i n  n i neteenth century U .S .  
cu l tu re h ave pers i sted i n to the twenty fi rst centu ry, re -des ign i ng  e ighteenth and  
n i neteenth centu ry i conogra phy of  "trop i c a l  p l enty" and "im per i a l  k i tsch ." The 
study  of popu l a r  cu l tu re, espeC i a l l y  of v i s ua l  and  m ater i a l  cu l t u re, deserves a 
centra l p l ace i n  cr i t i ca l  i n q u i r ies  a bout  the processes of  rac i a l i zat ion, the i n te rde­
pendence of rac i a l i zed categor ies such  as b l ackness and wh i teness, and the m a n i ­
festat ions o f  rac i a l  pr iv i l ege a n d  oppress ion i n  soc i a l  a n d  cu l tura l  structu res. 
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Contem pora ry imagery i n  popu l a r  cu l tu re has  cont i nued the rep resen­
tat i ona l  p ract ices of co lon i a l  and i m per i a l  aesthet ics  tha t  a re b ased on rac i a l l y  
exc l u s i ona ry structures, p l a c i ng the rac i a l i zed construct ion of  wh i teness on top o f  
soc i a l  a n d  c u l tura l  h ie ra rch ies .  The cont i nuous  use of " im per i a l  k i tsch" a n d  i m ag­
e ry  of  "trop i c a l  p l enty" i n  a reas  of  popu l a r  cu l tu re other t han  consumer  cu l tu re 
can  serve a s  p ros pect ive case stud ies  for Ethn i c  Stud ies and  Wh i teness Stud ies 
a l i ke .  
Resea rch  for th is  a rt i c l e  was made poss i b l e  by generous  fe l l ows h i ps a t  the 
N at i ona l  Museum of Amer ican H i sto ry and  the Winterthu r  Museum and  Country 
Estate .  Va l u a b l e  suggestions about  e ighteenth centu ry aesthet ics were p rov i ded 
by my co l l e agues a t  Wi nterth u r  Er i c Go l l anek and Anna Marl ey. My a pp rec i a t ion 
a l so goes to Cate Cooney, head  l i b rar i a n  of ra re books at  Wi ntert hu r, who has  
extended her  ass i stance to me .  F i n a l l y, the k i nd  s u pport of Dr .  Ch r ist i an  H i l l en  a t  
the RWWA i n  Co logne made t h i s  a rt i c l e  poss i b le .  
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